
 

 

Sustainability Strategy 

 

  

BayernLB’s 

15 November 2022 

Version 1.1 



 

BayernLB ∙ Sustainability Strategy 2 

 

 

 

 

 

  

Contents 

Management Summary 3 

1 Preface 4 

2 Introduction and mission statement 5 

3 Principles 6 
3.1  BayernLB´s sustainability approach 6 
3.2  Sustainability Management system 6 

4 Vision: sustainable by conviction 8 
4.1  Objectives for the stakeholders 8 
4.2  Objectives for the customer portfolio and investments 8 
4.3  Objectives for key performance indicators 9 

5 Active focusing of our business on sustainability 10 
5.1 Customers 10 
5.2 Sustainable financial solutions and products 12 
5.3 Strategic goals for Corporate & Markets 14 
5.4 Strategic goals for Real Estate 15 
5.5 Strategic goals for Savings Bank & Financial Institutions 16 

6 BayernLB as a sustainable company 18 
6.1 Integrity, risk culture and transparancy 18 
6.2 Corporate responsibility 20 
6.3 Corporate citizenship 20 
6.4 Environmental management 21 
6.5 Sustainable workplace and mobility 22 

7 Human Resources 23 
7.1 Diversity, inclusion and equal opportunities 23 
7.2 Participation 24 
7.3 Development 25 
7.4 Health 26 

8 Glossary 27 



BayernLB ∙ Sustainability Strategy 3 

Financing progress - sustainable by conviction. 

 

• This sustainability strategy for BayernLB core Bank is based on the mission statement and the 

sustainability strategy for the BayernLB Group. It is of great importance for the overall strate-

gic governance of the Bank. 

• We support the sustainability goals of the EU and the Free State of Bavaria and play our part 

in meeting the Paris Agreement climate targets. We set high standards for ourselves and pur-

sue sustainability in equal measure through our responsibility for environmental, social and 

governance aspects. 

• Our high commitment to sustainability over several decades is confirmed by rating agencies, 

which have awarded us Prime status. We hold ourselves to at least maintaining the current 

sustainability rating despite constantly rising challenges, and to continually developing our ca-

pabilities. 

• Transparent reporting on progress underscores BayernLB’s credibility as a sustainable com-

pany. 

• Our business model is actively guided by sustainability considerations. With a view to our core 

business, we are further expanding our understanding of benefits (ESG Impact) and sustaina-

ble risks and we manage BayernLB’s portfolio with this in mind. We have undertaken to signif-

icantly increase the share of ESG-compliant financing. 

• We also take into account carbon emissions. Financing and investments whose term extends 

past 2040 comply with the CO2 emissions assigned in the German Climate Change Act 

(Klimaschutzgesetz - KSG). We aim to achieve a climate-neutral portfolio before 2050, thus 

underpinning our commitment to the Paris Agreement on Climate Change. 

• Focused on the respective industries and sectors of our clients, we are constantly expanding 

our understanding of ecosystem services and related dependencies (water, raw materials, etc.) 

and risks (pollution, loss of biodiversity, etc.). 

• Our materiality analysis shows that we can make one of the most decisive contributions to the 

UN's Sustainable Development Goals (SDGs) with Sustainable Finance. 

• With regard to our customers we position ourselves clearly as a strategic partner for sustaina-

ble finance, also and especially through our focused ESG advisory approach. 

• We will leverage the business potential arising from our customers’ investment needs to con-

solidate our position on the market as a streamlined specialised lender. 

Management Summary 



 

BayernLB ∙ Sustainability Strategy 4 

The sustainability strategy is considered a strategic concept and is therefore part of BayernLB's 

strategic framework. It is of particular importance for the overall strategic governance of the 

Bank and at the same time takes into account the regulatory requirements for the business 

model. As a strategic concept, the sustainability strategy is consistently related to the business 

strategy and the functional strategies. 

 

This sustainability strategy is derived from the sustainability strategy for the BayernLB Group and 

applies to BayernLB Bank. 

 

To operationalise this, BayernLB Bank has implemented a central instrument for the further de-

velopment of its sustainability performance in the form of the sustainability programme, which 

includes targets and measures for all relevant topics. It designates goals, measures and a dead-

line by which the goals are to be achieved. 

 

 

1 Preface  
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We do not see sustainability just as an irreversible trend but as the only right path for our soci-

ety.  

We are therefore pursuing the dual goals of a just and equitable society and active environmen-

tal protection while helping to move the needle towards the Paris Agreement climate targets 

and keeping them anchored in our present and future operations. 

 

 “E – S – G – these three aspects fit BayernLB and our owners perfectly, as we have undertaken 

to remodel the Bank as a financier of progress within a sustainable framework.  

With this in mind, we have focused our business model even more closely on the environment 

and public services.  

This shows we take our public-sector mandate seriously and act as a good corporate citizen to 

sustainably improve the capacity for action of our customers, all employees and our owners.” 

- Stephan Winkelmeier, CEO of BayernLB 

 

These corporate values are derived in part from our mandate as a public-sector institution as laid 

out in law and in BayernLB’s Statutes.  

We conduct our business in a forward-looking manner as an “honourable businessman”1 and 

make our social contribution to sustainably transforming our economic area.  

In line with our commitment to our shareholders as a commercial business, we act based on a 

clear concept of risk to achieve suitable returns in accordance with this clearly defined responsi-

bility for our society. 

 

 Focusing on sustainability benefits BayernLB by providing a clear vision, new business poten-

tial, a stronger funding basis, improved portfolio quality and an enhanced corporate identity. 

 

 

 

 

 
1  See the BayernLB Code of Conduct 

2 Introduction and mission statement 

https://www.bayernlb.com/internet/media/en/ir/downloads_1/verantwortung_1/governance/verhaltenskodex.pdf


 

BayernLB ∙ Sustainability Strategy 6 

BayernLB pursues an ambitious objective when assuming responsibility for more sustainability. 

With its commitment dating back more than 25 years, the issues of environmental protection, 

social aspects and honest corporate governance are firmly entrenched as a common understand-

ing of a sustainable BayernLB. We monitor all legislation closely. Regulatory requirements are 

analysed on an ongoing basis, prioritised and implemented in a timely manner. 

 

 “… be sustainable and support our customers’ innovation and transformation processes while 

maintaining a conservative approach.” 

 

3.1  BayernLB´s sustainability approach 

The general perception of sustainability is currently governed by the 17 global Sustainable De-

velopment Goals of the UN Agenda 2030 and the climate goals of the Paris Agreement. 

BayernLB also takes into account the Bavarian Sustainability Strategy and the objectives of the 

EU Taxonomy Regulation and its standards where already established. In addition, we pursue 

the goals described in the German Sustainable Finance Strategy. In addition, the biodiversity 

strategy, which is anchored as a core element of the EU Green Deal, is gradually coming into 

sharper focus at the EU level. 

 

To this end, BayernLB has derived a sustainability-oriented mandate, a strategy, a governance in-

cluding a concept of risk, and not least a description of the aspirations we have for ourselves. 

3.2  Sustainability Management system 

We regard striving for sustainability as an integral element of good internal and corporate gov-

ernance. Sustainability is therefore in keeping with our corporate mission and values.2 Corporate 

Sustainability & Responsibility and the position of Chief Sustainability Officer (CSO), with a (di-

rect) reporting line to the CEO, play a key role, applying an integrated management approach to 

ensure cooperation between the divisions and interconnection with business policy and risk-ori-

ented decision-making and/or governance processes. Key tasks are the cross-functional strategic 

development of the topic of sustainability, Group management, putting in place of methods, and 

governance; this applies both to the business model and to the Bank’s own operations.  

 

The overall level of ambition defined for BayernLB is also reflected in the strategic and/or struc-

tural implementation of sustainability management. Adjustments to the outlook required in this 

respect (e.g. expanding the current progressive approach to the leader approach) are validated 

as part of the business strategy process. 

 
2  cf. Principles of BayernLB Bank: Code of Conduct, Management Principles, Internal Governance Principles, Corpo-

rate Governance Principles and Risk Culture. 

3 Principles  
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The unit Corporate Sustainability & Responsibility is involved in decisions on all measures that 

have a material or guiding impact on the issue of sustainability, especially with regard to the 

increasing importance of the carbon footprint3. The management approach to sustainability and 

the related governance extends to all types of processes and transactions and covers both the 

lending business and all investments arranged by BayernLB.  

 

The topic of sustainability is regularly the focus of meetings of the Board of Directors and the Su-

pervisory Board and is anchored top-down as a cross-sectional task in the Bank's board struc-

tures. Furthermore, regular cross-divisional discussion on regulatory developments and strategic 

objectives has been implemented. 

 

As well as Corporate Sustainability & Responsibility, all the Bank's divisions deal with the aspects 

of sustainability relevant to the respective task. In addition, sustainability is a management task. 

 
3  Carbon footprint includes all greenhouse gas emissions. 
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In the course of streamlining its business, BayernLB is ensuring its future viability and fostering 

an active focus on sustainability through business policy decisions and long-term goals. We take 

responsibility by supporting sustainable transformation and innovation processes in the real 

economy and for our own transformation. 

4.1  Objectives for the stakeholders 

We make a major contribution to fulfilling the Free State of Bavaria’s sustainability and climate 

goals under our public mandate and to supporting the savings banks’ market requirements. We 

achieve this by rigorously leveraging our strengths. Leading ESG rating agencies confirm our 

outstanding commitment and longstanding experience and our objective going forward is to 

maintain our current sustainability rating despite tougher requirements on the part of the rat-

ing agencies.  

We work closely with companies from the real economy and financial sector and are committed 

to promoting and disclosing transparency with regard to relevant sustainability criteria and 

key performance indicators. In cooperation with political decision makers, sector leaders, cus-

tomers, NGOs and other stakeholders, we promote the transition to a sustainable and low-

emission economy 9 in behaviour to achieve this.4 In addition, we play an active role (e.g. 

through working groups) within the framework of memberships in national and international 

organisations such as the United Nations Environment Programme Finance Initiative (UNEP FI) or 

the Verein für Umweltmanagement und Nachhaltigkeit in Finanzinstituten e.V. (VfU). 

 

Regulatory requirements are evolving rapidly. Extensive requirements for action for BayernLB are 

continuously incorporated into the business organisation/governance, the strategy risk manage-

ment processes and along the customer/credit value chain. To meet the constantly increasing re-

porting obligations regarding sustainability, methods, processes and (IT) solutions are reviewed, 

our sustainability management system is continually refined and action required is addressed. 

This is done by anchoring the subject of sustainability within the strategy process and taking it 

into account along the entire value chain. 

4.2  Objectives for the customer portfolio and investments 

With a view to transforming our customer portfolio, we have established a mile-stone plan for 

the next few years. First of all we intend to significantly increase the share of ESG-compliant fi-

nancing in our portfolio by 2023 compared to the figures for 2020 (bottom-up approach). We 

will achieve this by increasing the sustainable impact primarily in accordance with the EU Taxon-

omy and by developing adequate risk management with the goal of establishing a well diversi-

fied and manageable ESG risk profile. In the first steps, we also take a look at the potential de-

pendencies and risks in connection with ecosystem services (e.g. availability of raw materials, 

water scarcity, pollution, loss of biodiversity). This is particularly important in view of the EU Bio-

diversity Strategy's target of putting Europe's biodiversity on the road to recovery by 2030. 

 
4  Including: Sustainability Standards, Sustainability Reporting, Environmental Statement. 

4 Vision: sustainable by conviction 
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In particular, however, we also take into account carbon emissions.  When concluding financing 

and investments whose term extends past 2040, they must com-ply with the CO² emissions as-

signed in the German Climate Change Act (Klimaschutzgesetz - KSG). Striving to make our portfo-

lio climate-neutral before 2050 squares with the climate goals of the German government5, the 

EU6 and the goals of the Free State of Bavaria, and is a clear statement that we stand staunchly 

behind the Paris Agreement.  

 

A comprehensive sustainable transformation requires the availability and determinability of nu-

merous environmental data for measuring and reporting both CO2 emissions and other impact 

data (water consumption, land use change, etc.) in portfolios.  

A focus in the coming years is therefore on establishing and expanding information availability 

and systems. As a first step, we have joined the renowned PCAF initiative, which operates on sci-

entific and industry-based data, and are in dialogue with RSU GmbH & Co KG as well as with 

leading tool providers in the context of EU taxonomy on ESG data and its valuation. Parts of the 

portfolio that ultimately do not make a positive contribution to the 1.5 degree target in the Paris 

Agreement will have to be offset in future using compensation models or pricing solutions.   

 

The Bank's Boards regularly address the target ambition level and achieving its goals. 

4.3  Objectives for key performance indicators 

Sustainability-specific topics are relevant drivers of the business strategy. They are therefore 

measured in terms of the risks and opportunities they present for BayernLB’s business perfor-

mance.  

 

For us, the framework for this is provided by the Sustainable Development Goals and, in particu-

lar, the fight against climate change in close connection with the preservation and strengthening 

of the resilience of ecosystems. We adapt our activities wherever the supervisory and statutory 

regulations and market standards that apply to us are refined. Scientific developments are also 

continuously monitored and taken into account where expedient.  

 

In addition, we create transparency and implement measures by applying suitable key perfor-

mance and key risk indicators (KPIs and KRIs), e.g. environment-related requirements of the EU 

Taxonomy. When defining the target figures, we distin-guish between company and business 

and by environmental, social and governance criteria.7 

 
5  Including: the National Sustainable Finance Strategy and the German Sustainable Finance Strategy. 

6  Including: the UNEP-Guidelines for Climate Change Target Setting 

7  See BayernLB’s Sustainability Programme 

https://www.bayernlb.com/internet/media/en/ir/downloads_1/verantwortung_1/positionen_und_richtlinien/Nachhaltigkeitsprogramm_2021_CI_konform.pdf
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The rapidly evolving regulatory framework and requirements of the various stake-holders pose 

great challenges for the real economy and the financial sector, but they also provide opportuni-

ties. We help our clients to adapt to these changes actively and at an early stage. For this pur-

pose, we are available as a competent sparring partner right at the beginning of the process. We 

will continuously develop the ESG advisory approach established for this purpose and want to be 

a leading partner in financing the transformation of business models and innovations in connec-

tion with sustainability. 

 

The level of ambition will follow a progressive approach until the end of 2023. By this we mean 

that all the usual customer requirements for sustainable financial solutions or in relation to sus-

tainability are fulfilled and we set ourselves apart from the competition by providing selected 

outstanding services (selective excellence). On this basis we will examine a more extensive 

leader approach going forward.  

 

In fulfilment of our ambition level, we will significantly increase the ESG-compliant share of our 

portfolio by the end of 2023. That means financing with a contribution to the Free State of Ba-

varia’s sustainability goals, but especially financing for Taxonomy-compliant business activities, 

will rise considerably compared to the starting point identified (zero measurement). This in turn 

will also boost the Bank’s Green Asset Ratio monitored by the supervisory authorities.  

 

There is substantial business potential with high investment needs on the part of our customers. 

We will use this high dynamic to clearly position ourselves as a reliable partner for our custom-

ers in the strategic dialogue on the topic of sustainability. 

 

 “Our actions are based on a clear understanding of risk in order to achieve appropriate re-

turns and are in line with the clearly defined responsibility for our society.” 

 

5.1 Customers 

At BayernLB we take responsibility for economic, social and environmental developments in our 

home state of Bavaria and everywhere else we help our customers do business. We firmly be-

lieve that by having all of our own business processes guided by the principles of sustainability 

we will help make BayernLB more successful. 

We integrate social and environmental aspects into our financing and capital market products, 

which allows both us and our customers to weigh the risks and opportunities that come with 

such global challenges as climate change, dwindling resources or direct environmental influ-

ences. As such we make an active contribution to sustainable development and at the same time 

strengthen the resilience of our customers and their regions. 

5 Active focusing of our business on 
sustainability 
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We consistently place our customers at the heart of our activities, drawing on longstanding 

customer relationships and an all-round consulting approach along our customers’ needs. Cor-

porate responsibility for more sustainable business plays an ever more important role.  

We see our role as helping our customers on their path to transformation. That means that we 

remain a reliable partner while they transition to more sustainable business practices. 

As financiers of progress (#Fortschrittsfinanzierer), we embrace the opportunities that lie in an 

orientation towards greater sustainability. In addition to the transformation we are therefore 

also open to innovative concepts. /In particular, we see the growing potential in connection with 

the establishment of circular economy and resource efficiency along the entire value chain. 

In line with the business strategy, we offer sustainable financial solutions mainly for customers in 

the forward-looking sectors of energy, technology, mobility, manufacturing & engineering, 

construction and basic resources as well as the real estate industry and real estate business. 

We always keep an eye on the individual industry challenges related to environmental risks and 

the ecological footprint. 

 

As the central bank to the Bavarian savings banks, we help the savings banks implement their 

sustainability goals with tailored products and services from across the Group. 

 

Together with our clients from the public sector, we look for financing solutions to support cit-

ies, municipalities and their institutions in the implementation of the German and Bavarian sus-

tainability strategies. We actively help to transform cities and urban areas and at the same time 

strengthen their resilience in times of climate change (e.g. against storm surges, floods, droughts). 

 

As the principle bank to the Free State of Bavaria, we support the State’s sustainability and inno-

vation strategy with our products and services by financing the measures specified there to pro-

mote environmentally-friendly activities, the protection of natural resources, social cohesion, ed-

ucation, the expansion of research, and forward-looking, sustainable technology, mobility and 

energy. As the principle bank, we assist the Free State of Bavaria with measures for the state and 

administration and with upgrades to energy efficiency and decarbonisation of the real estate 

portfolio. 

 

The availability of well-founded data and comprehensive data management is essential to record 

and assess risks and opportunities. To this end, we have created an ESG Assessment Tool, which 

is continually adjusted to reflect growing analysis and reporting requirements. This enables us to 

assess the sustainability risks associated with the business relationship and the positive effect of 

financing on achieving climate and sustainability goals (impact), and thus also make them trans-

parent for our customers. We are gradually drawing more and more information from the ESG 

assessment for portfolio management and development and for the dynamic further develop-

ment of transactions within our framework for sustainable capital market business. 
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We pursue a policy of fair interaction with our customers, by setting high standards for respon-

sible sales practices, product responsibility (prevention of Green-washing), consumer protection 

and compliance with provisions of competition law. To ensure comprehensive product govern-

ance, new products are reviewed for sustainability aspects before they are launched. 

In addition, we define clear framework conditions and in particular our own minimum stand-

ards/policies for transactions and customer relationships in business and sectors that are con-

troversial from an ESG perspective. We continually refine these conditions. Especially in view of 

the challenges of combating climate change and the loss of biodiversity. 

We set great store by intensive customer communication and high customer satisfaction, and 

take criticism addressed to us (e.g. via our central complaints management) very seriously. To 

ensure we recognise our customers’ changing needs, we conduct both market studies and regu-

lar satisfaction surveys, increasingly also with a focus on ESG-relevant issues.  

 

BayernLB is involved in various regional, national and international associations and committees 

with the goal of sharing experiences on an equal footing, pursuing joint strategic development 

and finding solutions. Active participation is driven on a topic-specific basis and focused on cur-

rent needs (e.g. in the context of measuring the carbon footprint of our portfolios or on im-

pact/biodiversity). 

5.2 Sustainable financial solutions and products 

Sustainability is an integral part of our product and service portfolio in compliance with environ-

mental, social and ethical standards.  

 

A key aspect of our sustainable financial solutions is setting and refining minimum social and 

environmental standards for financing and capital market transactions. With competitive ESG 

products and services and a holistic approach to supporting our customers, we want to make a 

major contribution to their and ultimately society’s transformation and innovation.  

 

As such, we cover the entire spectrum of finance, capital investments and other services (via 

companies in the Group, also as part of the 360° Real Estate approach). In light of the highly dy-

namic environment (e.g. the refinement of the EU Taxonomy) we expect product solutions to 

change and evolve and we will actively help shape and develop them.  

 

The product range incorporates changing transparency criteria, market participants’ need for 

framework parameters to be set for financing and the inclusion of financing in banks’ sustainable 

lending portfolio. 
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In asset finance and corporate/ project finance, we assist our customers with project and special 

financing with terms of 20 years and longer, including (Green) leasing if required. Our sustaina-

bility and ESG-linked loans tie the conditions of the financing to the borrower’s sustainability per-

formance. We provide Green loans to directly finance investment in environmental protection 

and climate change mitigation. In close cooperation with the capital market sector, we also offer 

ESG-related interest rate swaps. In addition, we support our clients in the preparation of frame-

works for credit and bond financing. An additional focus is sustainable subsidy programmes, in 

which we bundle our expertise in subsidy programmes and sustainability and support the entire 

transaction.  

 

In the real estate business, we continue to focus on the financing of sustainable projects across 

all asset classes, such as office, retail, residential, logistics and management properties, focusing 

on the German and selected, established, international markets. We incorporate sustainable fi-

nance into project and commercial long-term finance - encompassing state-subsidised loans and 

in conjunction with syndicate banks and savings banks. Specialised services, some of which pro-

vided by our subsidiaries, such as the “Check-Up-Energie” (Energy Check-Up) by BayernFM, build-

ing appraisals and optimisation of energy consumption, or LB Immobilienbewertungsgesellschaft 

mbH’s (LBImmowert’s) sustainability criteria integrated into appraisals in Germany, Europe and 

the US, which indicate the value and performance of a property, supplement our product offer-

ing. This opens up opportunities for us to offer our clients combined products on sustainability 

topics along the entire real estate value chain as part of the 360° Real Estate approach. 

 

In the capital market we focus strongly on helping corporate clients and special customers con-

duct capital market transactions with sustainable products and services. We provide the entire 

spectrum of debt capital products with Green, Social and Sustainable bonds and Schuldschein 

note loans (SSD), and support customers from structuring to creating a framework and commis-

sioning a second party opinion to placement. We support sustainable real estate and structured 

finance with interest rate derivatives. Emissions trading is a central instrument of international 

climate change mitigation policy and BayernLB makes its longstanding experience in emissions 

trading available to corporate clients, supporting them with tried and tested products, such as 

certificates. 

 

Furthermore, we will increase our range of sustainable investment products that we use partly to 

sustainably refinance selected asset pools. Regular emissions of Green and Social bonds already 

allow investors to participate in financing projects to promote climate and environmental protec-

tion and build homes and social facilities. We act as sales partners for special funds and special 

AIF strategies, giving investors the opportunity to invest in sustainable investments, preferably in 

Germany, Austria and France. 

 

In addition to the extensive product range, we are continuously expanding our ESG advisory ser-

vices, e.g. impact/KPI analysis, setting up relevant frameworks and drawing up a sustainability 
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strategy on the customer side, and will continue to provide top-class economic analyses on sus-

tainability and megatrends to aid with classification. 

5.3 Strategic goals for Corporate & Markets 

Sustainability potential/level of ambition 

The global economy has almost universally accepted the importance of ensuring business mod-

els have a sustainable orientation. The great momentum stems not least from starkly evolving 

regulatory conditions. This poses great challenges for the economy and the financial sector, but 

also great opportunities. We want to help our corporate clients prepare for these changes ac-

tively and in good time. At the same time, we want to be a top partner when it comes to financ-

ing investments for the climate-neutral transformation of our customers’ business models. We 

underscore this step by setting a level of ambition for the increasingly climate-neutral alignment 

of our credit portfolio and higher requirements for transparency on opportunities and risks in 

relation to sustainability at our customers. 

 

Target customers/sectors/markets (existing business/transformation/new business) 

Our sector-based approach helps serve markets and customers that have a positive impact on 

sustainability and specifically address sustainability risks. This comprises companies that have al-

ready made a strong commitment in response to investors’ clear expectations and that meet 

high transparency requirements. At the same time, it covers companies in the supply chain, some 

of them medium-sized enterprises, which are closer to the start of the transformation. We also 

assist our customers in sectors that currently still have a long way to go to reach climate neutral-

ity. We support these customers both with financing investments to pave the way for this and 

also with implementing financing associated with companies’ commitment to achieving the 

transformation and which has relevant, ambitious and measurable KPIs.  

 

Financial solutions/product range (new, prospective) 

In Corporates & Markets we offer our customers all the key products to implement sustainable 

financial solutions as described in the areas of activity above. In light of the highly dynamic envi-

ronment (e.g. the refinement of the EU Taxonomy) we expect product solutions to change and 

evolve and we will actively help shape and develop them. The product range will incorporate 

changing transparency criteria, market participants’ need for framework parameters to be set for 

financing and the inclusion of financing in banks’ sustainable lending portfolio. We have already 

expanded our product range to include Green leasing, Social loans, Green corporate loans and 

matching interest rate swaps with ESG references. We will continue to build on this. 

 

Portfolio development/restructuring 

The launch of BayernLB’s sector-based structure in Corporates & Markets was an important step 

in the sustainable orientation of its credit portfolio. We consistently refine this by setting a level 
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of ambition, in other words the percentage share of sustainable finance in the (existing) credit 

portfolio and in new financing. We calculate this using the impact analysis of the ESG Assess-

ment Tool. Based on the current measurement criteria for sustainable financing, we aim to dou-

ble the share of sustainable finance for new business by 2024 compared to 2021. With the cur-

rent momentum, we expect this measure to evolve into a CO2-driven indicator for the credit 

portfolio, which is linked accordingly to funding on the capital market. 

5.4 Strategic goals for Real Estate 

Sustainability potential/level of ambition 

The issue of climate change mitigation has gained enormous visibility and importance among all 

market participants, both in Germany and in the international real estate markets in which 

BayernLB is involved. Sustainable finance gives the financial sector a key role in shaping the mar-

ket. The aim is to redirect financial flows into sustainable investments as a key factor in combat-

ing climate change. The regulatory environment is also increasingly obliging banks to ensure 

their portfolios are ESG-compliant (incl. ESG risk) and as such to play a formative role with regard 

to climate goals. The real estate industry is of particular importance in this context, as buildings 

are a major source of CO2 emissions. 

 

Target customers/sectors/markets (existing business/transformation/new business) 

Development properties are now constructed in line with ESG factors, taking into account return 

and value preservation aspects. An increasing trend towards certification of large buildings has 

emerged. Funds now invest almost exclusively in sustainable buildings, partly due to pressure 

from investors. In order to achieve a significant overall reduction in CO2 emissions in the real es-

tate industry, however, the energy-efficient refurbishment of existing properties is also necessary 

in addition to sustainable new construction. BayernLB’s entire range of financial solutions and 

services takes account of general market trends with a view to sustainability and ESG compli-

ance.  

 

Financial solutions/product range (new, prospective) 

Our current priority is generating a green finance portfolio that is as comprehensive as possible, 

to act as a foundation for issuing sustainable products. Since the existing requirements, such as 

the EU Taxonomy, are currently still evolving, the Bank’s ESG criteria for the real estate business 

are continually being refined. The social component is also becoming increasingly important in 

the real estate world.  

In BayernLB's real estate financing, Green loans are granted for the refinancing or financing of 

buildings that demonstrate excellent energy efficiency and prove this through compliance with 

limit values by means of a corresponding energy certificate or nationally or internationally recog-

nised certificates. The integration of the sustainable real estate portfolio into the Sustainable Fi-
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nancing Framework also creates the basis for the placement of Green Bonds or Green Pfand-

briefs. This will enable the bank to refinance itself via Green bonds coupled with Green loans and 

to establish CO2-weighted RWA management.  

We are continuously working on the expansion of our product range, e.g. on the provision of 

social loans, primarily with a focus on care and senior citizen properties, as well as on transfor-

mation loans for existing buildings. 

As part of its 360° real estate expertise, BayernLB, in conjunction with its real estate service pro-

viders, also provides a closely meshed product offering, ranging from advice on energy-efficiency 

upgrades to sustainable valuation, to green financial products also incorporating state subsidies, 

to institutional investment in green assets.   

 

Portfolio development/restructuring 

BayernLB has set medium-term goals for sustainable real estate finance. By 2024, the share of 

ESG-compliant loans and credit lines in new business will be doubled. For this purpose, clear pa-

rameters have been defined for assessing sustainability, which include both environmental crite-

ria and social elements, and from this an ESG assessment has been implemented, comprising an 

ESG impact analysis and ESG risk analysis. Both new business and the entire existing portfolio is 

subject to this assessment. 

5.5 Strategic goals for Savings Bank & Financial Institutions 

Sustainability potential/level of ambition 

The Savings Banks & Financial Institutions Division supports BayernLB’s sustainable strategy. As 

such, we are also an initiator and pioneering partner for our customers. As the central bank to 

the Bavarian savings banks, we assist the savings banks and their customers reliably and compe-

tently, in a period of necessary structural change towards more sustainability, with a tailored 

product and service offering. With the growing range of sustainable products and services, we 

also want to support the savings banks in achieving their own sustainability goals. 

 

Target customers/sectors/markets (existing business/transformation/new business) 

The Bank’s sustainability strategy is being rigorously implemented in the savings banks and fi-

nancial institutions customer groups. The division is pushing the development and sale of sus-

tainable financial products and services for the savings banks, financial institutions and public-

sector customer groups – both within the Group and in collaboration with selected cooperation 

partners – and in this way supports customers with their own sustainable alignment or transfor-

mation. 
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Financial solutions/product range (new, prospective) 

All the precious metals traded by the BayernLB Group come from LBMA (London Bullion Market 

Association)-certified producers and their origins are conflict-free. This therefore rules out any 

links with money-laundering, terrorism financing and human rights violations. Furthermore, 

BayernLB has defined minimum requirements for investor protection in conjunction with the 

World Gold Council (WGC), which include principles on responsible gold mining, fairness and 

transparency. 

Public-sector development institutions are increasingly focusing their subsidy programmes on 

sustainability. Systematic advisory services on these sustainable subsidy programmes mean 

BayernLB’s state-subsidised business contains a continually increasing share of sustainable devel-

opment loans. We have already reached a high level here and want to continue to build on this. 

 

To enable us to offer our customers and in particular the savings banks sustainable investment 

options in the A custody account business, we develop attractive product offerings in the capital 

market business together with our subsidiaries and selected cooperation partners. The success of 

the sustainable infrastructure fund reflects the potential and growing market demand, so we in-

tend to continue and expand this course. 

 

Portfolio development/restructuring 

Our principles as the principal bank for the Free State of Bavaria and under our public-sector fi-

nancing mandate are to consistently support investments for sustainable and/or social purposes 

as part of providing public services. 

 

The share of sustainable development programmes/loans is continually held at a high level. The 

public-sector subsidy programmes on renewable energy and energy-efficient construction and 

renovation in particular contribute to a significant increase in the share of sustainable develop-

ment loans. 

 

With regard to investment, we will push sustainable product alternatives and initiate the devel-

opment of new sustainable investment products. Sustainable investment alternatives will be an 

integral part of the product portfolio and will be rigorously marketed in future as well. 

 

In joint products (e.g. syndicated loans, letters of credit), we actively ensure that our customers 

comply with BayernLB’s policies. 
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To ensure we can present ourselves to our customers, market participants and investors as stra-

tegic contacts in sustainable finance and sustainability issues, it is imperative that we have credi-

bly addressed sustainability in our own organisation. Other stakeholders too, such as our own 

employees, other business partners and the public and media, should be able to evaluate the 

ESG standards that BayernLB has in its own company. For BayernLB, sustainability is therefore in-

terwoven with a long-term oriented operating model, which extends to strong governance, a 

palpable contribution to society, good relations with our employees and a conscious focus on 

the environmental risks we cause and/or our contribution to addressing environmental and so-

cial challenges. We meet both society’s and especially our owners’ and investors’ expectations by 

conducting sustainable operations combined with a sustainable business model. 

 

 We are therefore pursuing the dual goals of a just and equitable society and active environ-

mental protection while helping to move the needle towards the Paris Agreement climate tar-

gets and keeping them anchored in our present and future operations. 

 

BayernLB regularly performs a materiality analysis with all relevant Group units in accordance 

with GRI, to determine the most important sustainability issues for its stakeholders in relation to 

BayernLB. Pursuant to this, the following have been considered material for years: sustainable 

financial solutions, dealing with environmental and social risks, anti-corruption & money laun-

dering, customer satisfaction, data protection & data security, digitalisation, personnel develop-

ment, diversity & equal opportunity, health management, sustainable procurement, commit-

ment to social issues & dialogue, operational environmental protection and the contribution to 

the regulatory framework. 

The general perception of sustainability is currently governed by the 17 global Sustainable Devel-

opment Goals of the UN Agenda 2030 and the climate goals of the Paris Agreement. They also 

serve to align BayernLB as a sustainable company.  

Our activities in the areas for action identified by the materiality analysis contribute to achieving 

the following Sustainable Development Goals: (4) Quality education, (5) Gender equality, (6) 

Clean water and sanitation, (7) Affordable and clean energy, (8) Decent work and economic 

growth, (10) Reduced inequalities, (12) Responsible consumption and production, (13) Climate 

action, (16) Peace, justice and strong institutions. 

To put them into practice, BayernLB Bank has implemented a sustainability programme which 

details all goals and measures for each relevant topic area and is a key tool for making further 

improvements to BayernLB’s sustainability performance. 

6.1 Integrity, risk culture and transparancy 

BayernLB and its employees regard acting lawfully, ethically and responsibly as an elementary 

and indispensable part of its corporate and social responsibility. The Code of Conduct, a key 

component of the Bank’s compliance culture, serves as a normative guideline for our daily ac-

tivities.  

6 BayernLB as a sustainable company 
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The Code of Conduct addresses important expectations for integrity and transparency and pro-

vides clear rules on them for employees and members of the Board of Management and Supervi-

sory Board. Regarding integrity, it describes our zero tolerance for corruption and criminal acts 

and the correct way to tackle potential conflicts of interest and insider knowledge. This under-

scores the importance we ascribe to transparent communication and rules in place on compli-

ance, including whistleblowing.  Regular measures to raise awareness for our employees and the 

members of the Board of Management and Supervisory Board ensure that these issues are as 

present as possible in their minds and are therefore highly enforceable. 

 

For the BayernLB Group, the confidence of all its stakeholders in the integrity of BayernLB and 

the Bank’s staff is of major importance. Of equal importance is a professional risk culture, prac-

tised at all levels and/or by all employees, which includes an understanding of the various risks 

and their management. 

 

Taking the same view as the banking supervisory authorities, we do not manage ESG risks as a 

distinct risk type, instead we regard them as a risk driver for the al-ready familiar risk types 

(credit risk, market risk, liquidity risk, etc.). In the next few years, we will further expand our ho-

listic approach to identifying and managing ESG risks.  

 

To achieve this goal, we will constantly develop the methods, procedures, support tools and pro-

cesses required for this, obtain the requisite data of sound quality and continue to build up ESG 

know-how along the entire value chain and along the three lines of defence models. We in-

clude both the operating model (in-ward-looking) and the business model (outward-looking) in 

this. We therefore examine the operating model for any ESG risks and refine it if required. 

 

Transparency is a key factor for our governance and for the confidence of all stakeholders. When 

it comes to our business, we will make the ESG impact and the ESG risks at the sector, country, 

sub-portfolio and existing individual customer level even more transparent and will develop rele-

vant key risk indicators.  

 

In specific scenario analyses (e.g. climate stress test, scenario analysis on impact and risk ecosys-

tem services), we evaluate potential development paths and their impact on the sub-portfolios, 

and derive recommendations for action. We enter into new business (new customers/new trans-

actions) after carefully weighing the risk and profitability, taking account of the established ex-

clusion criteria and the various policies.  

For the planned portfolio restructuring, ESG impact/risk considerations are gradually being in-

corporated more and more into decisions. 
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6.2 Corporate responsibility 

Acting in a business-like manner means taking responsibility for society. BayernLB has inscribed 

this in its Code of Conduct and it takes this responsibility seriously.  

To live up to this, BayernLB takes on social responsibility in business relationships, in the devel-

opment of products and services, in its treatments of employees, in corporate environmental 

protection and through its social commitment, such as with Sternstunden e.V., Pfennigparade 

and other organisations. By supporting local social, cultural, scientific and sports projects and ini-

tiatives, we look to empower our local communities. We pursue our goals in compliance with all 

legal regulations and in express consideration of all human rights, whereby, as far as BayernLB is 

concerned, these requirements pose bare minimum standards. 

 

 BayernLB has been consistently meeting the rating agencies’ tough ESG standards for many 

years. BayernLB is one of the most sustainable banks in the world. 

6.3 Corporate citizenship 

Entrepreneurial, economically sensible action is connected with responsibility for society. We 

live up to this responsibility as far as we can. BayernLB's social commitment focuses primarily on 

education, children & youth and social issues. We also see our task as actively participating in 

social discourse, particularly on the relationship between ethics and business. We want to 

achieve this through cooperation with educational institutions (universities, schools, etc.) and 

other institutions (foundations, non-profit organisations). 

The focus is on activities for education and combating poverty among children, young people 

and senior citizens, the weakest links in our society. Our long-standing and intensive partnership 

with Sternstunden e.V. deserves special mention. 

 

Sternstunden e.V. has been working for needy children and young people since its foundation in 

1993. With our commitment, we provide an important basis for the work of the association and 

make it possible that 100 % of every euro donated goes to children's aid projects - in Bavaria 

and Germany, but also worldwide. We are a long-time companion and faithful partner of the 

charity. 

BayernLB has also been an official corporate partner of JOBLINGE gemeinnützige AG Munich 

since October 2012. Under the cooperation, BayernLB supports the initiative by assuming the 

costs for scholarships to qualify unemployed young people for an apprenticeship or a job. Since 

2009, BayernLB employees have volunteered as mentors for young people under JOBLINGE. 

BayernLB also supports the voluntary social commitment of its employees as part of its 

corporate volunteering programme and provides a dedicated annual budget of 500 working 

days for this purpose.  
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6.4 Environmental management 

BayernLB is convinced that every company can and should make its own individual contribution 

towards protecting the environment through the economic use of raw materials and by reducing 

CO2 emissions. Sustainably shaping its own business therefore provides the foundation of 

BayernLB’s sustainable commitment.  

BayernLB established an operational environment management system more than 20 years ago, 

which, since 1999, has been validated in accordance with the stringent European EMAS regula-

tion. In addition, the environmental management system has been certified in accordance with 

the ISO 14001 standard since 2011. Currently more than 90 percent of all BayernLB Bank employ-

ees work at certified sites.  

The main areas for action in environmental management are waste, energy consumption, busi-

ness travel, paper consumption, greenhouse gas emissions and water consumption.  

 

Even though the direct climate and environmental impact of BayernLB’s business activities is rela-

tively low, our most important contribution is to reduce resource consumption, reduce waste 

and ensure it is disposed of in an environmentally-friendly manner, and use environmentally-

friendly technologies. Reducing the Bank's own GHG emissions is part of a rigorous commit-

ment to climate change mitigation and our commitment to the Paris Agreement climate targets.  

The ways in which we do this include using energy-efficient equipment, upgrading the energy 

performance of our buildings, and informing our employees and raising their awareness. In addi-

tion, CO2-intensive energy sources will be replaced as far as possible with renewable energy. 

Thus, the EMAS-certified premises obtain 100 % of their power from hydropower and the head 

office of BayernLB in Munich’s Brienner Strasse has also been using power generated by its own 

photovoltaic systems since 1998. The currently unavoidable CO2 emissions remaining after all 

these efforts are offset by purchasing and cancelling high-quality emissions certificates. As well 

as climate change mitigation, the offsetting measures entail additional, usually social, benefits 

for people in disadvantaged areas. By adopting this 3-pronged approach, work at BayernLB’s 

Munich premises has been climate-neutral since 2008 and at all other premises in Germany 

since 2015. 

BayernLB publishes its progress in environmental management on a regular basis. We get in-

volved in local and regional structures and make a contribution to environmental protection 

there as well. We will therefore incorporate our foreign branches into our commitment to envi-

ronmental protection by 2023, and will also offset their CO2 emissions. Since the publication of 

the Sustainability Report (GRI Standard) 2021, a consolidated approach of sustainability reporting 

and Environmental Statement has been implemented in one document, thus providing addi-

tional aspects beyond the Environmental Statement with an audit opinion from the environmen-

tal auditor. 
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6.5 Sustainable workplace and mobility 

How environmentally friendly BayernLB is depends crucially on the dedication and motivation of 

its employees. We therefore promote environmental awareness among our employees and in-

volve them in the environmental measures.  

 

Responsibility for the environment starts with the route to work, including using public transport 

and bicycles8 where possible and forming car pools. Business trips should be carefully considered 

by means of a transport comparison. Since 2013, BayernLB has been participating in CO2-free rail 

transport (long-distance transport with 100 % green electricity). 

 

The positive experience with flexible working models will influence the sustainable workspace. 

By implementing a desk-sharing quota, we are boosting the rate of working from home and 

thereby reducing the time and energy required for the commute.  

Furthermore, BayernLB will review and implement other measures to improve the carbon foot-

print of its employees’ transport and/or commute by 2023. A leasing offer for bicycles to our em-

ployees has already been made. 

 

A sustainable workspace is defined by using the available resources responsibly. This includes 

conserving water, printing only when required and on recycled paper, separating waste correctly 

and consciously saving energy in day-to-day office operations (no stand-by mode). BayernLB sets 

great store by a green desk, in that it equips its employees in the office in an environmentally 

conscious manner with sustainable office materials and specifically makes them aware of envi-

ronmental risks. 

 
8  BayernLB offers its employees the option of a leasing model for this purpose. 
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Inward-looking sustainability means being a responsible employer. After all, our employees are 

our greatest asset. Demographic change is altering the world of work and poses new challenges 

for all of us. Changes to the age structure of the employees and the related differing wants, ex-

pectations and needs of the various generations of staff mean that we want to consistently 

evolve in line with our employees. 

7.1 Diversity, inclusion and equal opportunities 

Diversity, inclusion and equal opportunities are not just good for our employees, they are also 

key components for the success of our Bank and society as a whole.  

As an institution under public law, we have a special commitment to society. With this as our 

starting point, it is a matter of course for us to give talented people an opportunity and not to 

exclude anyone on the grounds of gender, cultural background, sexual orientation, disability, 

age or other personal characteristics. Everyone at BayernLB should flourish and be able to help 

build a stronger Bank and a better society. 

To further the resulting opportunities and empower our talented employees, BayernLB has, for 

example, worked continually since 2016 on achieving a balanced mix of male and female manag-

ers. In 2020, the first voluntary milestone was reached with regard to equal opportunities and 

diversity, specifically the target of 25 per-cent of women in management positions. Taking this 

further, BayernLB aims to achieve a ratio of women in management positions of 30 percent by 

the end of 2024.9 We support the targeted development of female managers and female staff 

with potential.  

The Board of Management and the Supervisory Board committees also consider equal rights and 

diversity key factors for BayernLB’s future success. Attributes such as age, gender/gender iden-

tity, ethnic origin/nationality, religion/ideology or sexual orientation do not play a role in ap-

pointments. The key factors are whether the person has the experience and skills required to 

carry out the role and ensure long-term corporate success. We therefore place a special focus on 

the aspect of diversity when appointing new members to the Boards and committees. 

BayernLB considers employing people with disabilities as a natural contribution to inclusion and 

participation.   

Regardless of gender identity of sexual orientation, BayernLB’s employees can be themselves 

(“be as you are”). We want the LGBTQI+10 community to feel equally accepted and want every-

one to be able to get involved in the company.  

BayernLB therefore promotes the development of a management and collaboration culture 

based on diversity, equal opportunity and inclusion. In addition, professional development, 

on the specialist or management track depending on aptitude, is open to all employees with 

no discrimination. 

 
9  See BayernLB’s  Sustainability Programme 

10  The individual letters stand for lesbian, gay, bisexual, transsexual, transgender, intersexual and queer people. 

7 Human Resources 

https://www.bayernlb.com/internet/media/en/ir/downloads_1/verantwortung_1/positionen_und_richtlinien/Nachhaltigkeitsprogramm_2021_CI_konform.pdf
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 “As a financier of progress we benefit from innovations, ideas and diverse perspectives. This is 

only possible in a culture where everyone feels welcome, accepted, respected, and supported.  

Our diversity is a key factor in BayernLB’s success. We commit to this today and will continue 

firmly on this path going forward.” 

- Stephan Winkelmeier, CEO of BayernLB 

 

We are staunch supporters of improving all our employees’ work/life balance. BayernLB takes 

into account its employees’ stage of life by designing suitable working time models that are as 

flexible as possible. This includes a variety of part-time working models. In addition, working on 

site at BayernLB and remotely have been placed on an equal footing since 2021.  

BayernLB also introduced Co-Leadership in 2021. Individual life situations and expectations re-

garding the balance between career and private life also require a new look at leadership. With 

Co-Leadership@BayernLB, we will in future be adding to the opportunities to take on a leader-

ship function - in tandem. This makes it much easier to take on a management function on a 

part-time basis. 

We support parents and single parents with children and employees that care for relatives with a 

range of offerings from our cooperation partners and with flexible working hours (e.g. convert-

ing working time credit into days off). 

There is a state-managed Kindergarten on BayernLB’s premises, which reserves a contingent for 

BayernLB employees. We regularly offer childcare in the summer holidays and the “Day of Prayer 

and Repentance” in November, when schools are closed. Furthermore, parents can use our par-

ent-child offices if they have short-term childcare issues. 

7.2 Participation  

BayernLB’s employees should be able to identify with the company. This gives them the ability to 

act entrepreneurially in assessing risks and leveraging opportunities, as well as in all internal pro-

cesses and external activities. For this reason, BayernLB actively encourages its employees’ in-

volvement. At the forefront are complying with corporate governance and safeguarding the le-

gitimate interests of other stakeholders. Specifically, employees in suitable topic areas should be 

incorporated into the decision-making process by means of regular surveys, their creativity nur-

tured through idea and innovation management and their participation in success ensured.  

We assign great importance to corporate co-determination and the participation of staff repre-

sentatives.  

Furthermore, our occupational pension scheme, tailored to our employees’ needs, is one of the 

instruments designed to motivate our employees and inspire loyalty to the company. 
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7.3 Development 

Promoting our employees personal and professional development faces ever greater challenges 

in a climate of changing requirements to the banking business. We expressly encourage all em-

ployees at BayernLB to continually develop their skills and know-how. 

Digital expertise, creativity, innovative strengths, agility and connected working are just as much 

in the foreground as training courses on diversity, health management, social skills and the con-

stant growth in awareness of the entire range of sustainability topics. In particular, the “Digital 

Academy”, launched in 2020, is being enhanced in terms of content and where applicable con-

cept, based closely on the skills employees will need in future. As part of their training, the “Digi-

tal Academy” offers all employees at all levels of BayernLB an ideal mix of concentrated content 

(theory), interactive elements (practice) and space for reflection. 

In this way, we want to create a special learning experience, which makes employees aware of 

the needs of digitalisation and prepares them for use or consolidation of key skills. 

Alongside this, our managers play a central role in developing and encouraging employees. 

They are responsible for planning and supporting the development measures in ongoing dia-

logue with their employees.  

At the same time, personal development for us also means self-development and assumes own 

initiative and autonomy. As such, employees are encouraged in their self-awareness to provide 

impetus for their own development. This includes independently defining personal development 

goals and the providing the active commitment required to achieve these goals. We create a 

suitable framework for this with the annual development and performance dialogue with the 

employees. 

We are also convinced that every age group has its strengths that should be used intelligently. 

Our talent management is therefore not solely focused on a small group of so-called high po-

tentials, but aims to promote various groups of employees in a targeted fashion. Via our person-

nel strategy, we try to gain early knowledge of personnel gaps to be expected and the compe-

tencies in various divisions of the Bank and to take the requisite countermeasures with a view to 

active risk management.  

 

Like many of our customers and entire sectors, we are also on the verge of major upheaval and 

drastic changes. The image to date of what a financial institution has to offer, and what services 

it has to provide, is undergoing a radical change due to sustainable finance, and within the or-

ganisation the focus on sustainability is gaining traction. To increase awareness of sustainability 

among our employees, managers and members of the Board of Management, and to consolidate 

and grow our position in the financial sector, we are establishing a special, structural further ed-

ucation budget.  

 

This strengthens skills and expertise in a targeted manner, which is why the forward-looking 

topic of sustainability has been prioritised in the further education programme since 2022. In 
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particular, a special internal ESG-training series has been developed that is accessible to all em-

ployees, and external offers and certification measures from renowned providers are used in a 

targeted manner (especially in the area of customer service). 

7.4 Health 

Our employees’ health is close to our hearts. To support this, BayernLB has established an occu-

pational health management system. This has successfully set it-self the goal of promoting and 

maintaining the staff’s ability to work and perform and thereby to help consciously manage em-

ployees’ own resources. Numerous workshops on the topics of stress management, resilience 

and quality of life are on offer, and on top of that, an annual health day is held. 

 

In additional to an occupational health service, BayernLB also has a corporate sports club with 

over 1,500 members. To keep employees healthy, they have access to a dedicated training and 

gymnastics room and the Bank’s own sports grounds by the English Garden. 
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Definitions Description 

ESG Environment 

Environmental aspects fall under this topic, such as climate change 

mitigation and pollution prevention and control. 

 

Social 

Socially compatible business is also a focus of a more sustainable society. 

This includes, e.g., measures that serve the common good and public 

services. 

 

Governance 

Corporate governance is an aspect of sustainable business (good 

governance). This includes, e.g., gender equality and cooperative 

structures. 

GRI Global Reporting Initiative 

SDG Sustainable Development Goals 

KPI Key Performance Indicators 

KRI Key Risk Indicators 

 

8 Glossary 
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Your contact 

 

Bayerische Landesbank 

Corporate Sustainability & Responsibility 

Brienner Straße 18 

80333 Munich, Germany 

www.bayernlb.de  

Phone: +49 (0) 89 2171-24887 

Mail: nachhaltigkeit@bayernlb.de 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Bayerische Landesbank 

Brienner Straße 18 

80333 Munich, Germany 

bayernlb.de 

1
1

/2
0

2
2

 f
ir

e
sy

s 
p

d
f 


